Neurocritical Care Society

Policy for Endorsement and Sponsorship of Medical Meetings


NCS is committed to promoting medical education and the exchange of scientific information in order to support our primary mission -- improving care for patients with life-threatening brain injuries. In addition, NCS is committed to promoting collaboration between medical specialties, and between healthcare providers in different parts of the world.

To this end, NCS will actively endorse medical meetings that are consistent with the mission and vision of the Society and will partner with other medical societies and organizations in order to create scientific and educational meetings that pertain to Neurocritical care.  The two levels of involvement are endorsement and joint sponsorship.

ENDORSEMENT OF MEETINGS
All scientific programs seeking endorsement must submit a preliminary or final program that lists the following:

1. Sponsoring organization

2. Names and affiliations of the program chairs

3. Proposed topics with learning objectives identified

4. List of invited/confirmed speakers

NOTE:  Organizations seeking endorsement of ENLS course offerings must do so separately as part of the ENLS course application process.  

Upon receipt by the Executive Office, these materials are forwarded to the NCS Executive Committee for review and approval.  Meetings will be judged on the following:
1. Educational and scientific value consistent with the NCS mission

2. Absence of promotional content

After positive review of the scientific program by a majority of the Executive Committee, NCS officially endorses the meeting.   Endorsement entails the following:

NCS will:
· Post announcement on the NCS “Future Medical Meetings” page on the NCS website until end of meeting.

· Announce meeting to the NCS membership through a headline in the monthly President’s Update email. (Meeting sponsor will provide verbiage for President’s Update announcement.)
· Provide one (1) social media post promoting the endorsed meeting.

· Provide slideshow promoting NCS to the sponsoring organization for use during the meeting.
· Provide “Endorsed By” NCS logo to the sponsoring organization for inclusion in meeting flyers and all printed and digital literature.

Sponsoring Organization will:
· Ensure that all meeting promotional materials, printed and digital, have the NCS endorsement logo/button included (hotlinked when digital).

· Ensure that “Endorsed By” NCS logo remains posted on the meeting website home page with a live link to the NCS website until end of meeting.

· Utilize NCS promotional slideshow in a public format at least one time during the meeting.  

The sponsoring organization has the opportunity to rent the NCS mailing list (choice of e-blast or hard mailer) at the regular list rental rates.

RECIPROCAL ENDORSEMENT OF SPECIALTY SESSIONS

NCS will also actively pursue opportunities to jointly endorse SPECIFIC meeting sessions with other organizations.  Typically, this would entail a session of mutual interest in the NCS Annual Meeting that is clearly labelled as “endorsed” by another society or organization in exchange for a session devoted to any aspect of Neurocritical care in the partner organization’s meeting that is clearly labelled as “endorsed” by NCS.

These collaborations will be coordinated by the chair of the NCS Annual Meeting Committee and an NCS member who acts as liaison to the partner organization.  An example of reciprocal session endorsement would be endorsement by the American Thoracic Society of a session on “acute lung injury and the brain” as part of the NCS Annual Meeting, and endorsement by NCS of a “Neurocritical care update” session at the ATS meeting.  Such collaborations are subject to approval by the Executive Committee.

Reciprocal endorsement of specialty sessions includes:


•
Announcement of partner meeting on the NCS Annual Meeting page

•
One (1) e-mail blast announcing the partner meeting to the NCS membership


•
Exchange of logos for use in flyers and promotional materials
Partnering organizations are expected to reciprocate in kind.
JOINT MEETING SPONSORSHIP

NCS will actively pursue opportunities to jointly organize and financially support medical meetings of mutual interest in reciprocity with other medical societies and organizations.   These collaborations will be negotiated by “teams” that include the NCS President, Vice President (NCS Annual Meeting Committee Chair), NCS International Committee Chair (as appropriate), and other NCS members designated by the NCS President who can act as a contact person with the partnering organization.  Joint meeting sponsorship is designed to be flexible, allowing needs to be matched with available resources, and is based on transparency and reciprocity.  Principles of joint meeting sponsorship include:

•
Two or more NCS members are involved in developing meeting content.
•
Two or more NCS members are involved in presentations.
•
Funding by NCS for meeting expenses or travel expenses for speakers is equally matched by the partner organization.  For instance, if NCS covers expenses for three speakers to an international meeting that is jointly sponsored by NCS, the partner organization will cover expenses for three speakers at the subsequent NCS meeting.

•
One team member is designated by the NCS President as being responsible for working out the details and co-drafting a letter of agreement. 

•
Joint marketing involves equal placement of the NCS logo with that of the partner organization.
•
Joint marketing efforts involving website placement, e-mail blasts, flyers and signage are the same as that for meeting endorsement (see above).

•
Details of the agreement will be drafted in a letter of agreement (LOA), which must be approved by NCS’s Executive Committee.
•
The LOA for joint meeting sponsorship requiring NCS funding must be approved by a majority of the NCS Board of Directors.

The joint meeting team is collectively responsible for selecting the names of invited speakers in collaboration with partner organization representatives, based on the needs and interests of the partner organization, speaker expertise, and the willingness and ability of the speaker to act as an ambassador for NCS.  
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